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PPA (Professional Publishers Association) 
Consultation Response: Call for views on “consent or pay” 
business models 

About the PPA 
The Professional Publishers Association (PPA) is the professional body for special interest 
member companies, ranging from large consumer magazine publishers to business-to-
business data and information providers, as well as smaller independent publishers. Its 
300+ members include 150 of the UK’s largest publishing houses, including Bauer Media 
Group, Condé Nast, Future PLC, Haymarket Media Group, Hearst UK, Immediate Media 
Co, Incisive Media, New Scientist and William Reed Business Media, as well as many 
smaller independent publishers.  

Specialist publishing is worth £3.74 billion to the UK economy, employing around 55,000 
people. Its reach covers 83 per cent of the population, with more than 40 million adults 
in the UK reading a magazine each month.  

 

 

 

 

 

 

 

 

 

For enquiries regarding this submission, please contact: 

  
 

  

PPA (Professional Publishers Association) 
  

  
 












